:

INSPIRE ‘sz

Full Version . "

Th

Indispensable
Leadership Topies

www.CuriousMind.biz



Inspire Masterelass Series

- INSPIRE

TR R
. 3
. » -

Winner's Mindsel Waorld Class Service

é
Think
| _Dif_fere_nt |

Leadership §
Culture

T

MNSPIRE (‘s

The Leader’s

Plavhook Leadership & Change Leadership § Leadershin 8

Problem Solving Effective Communication

INSPIRE 'INSPIRE

High Performance The Avt ol € e E‘Il\il'i'll‘lllli:ll.l &
& Preduetivity 1e Art of Connection Sustainability

www.CuriousMind.biz




Public Workshops Calendar

Date Topic Description

24/11/26 Think Different Master creativity, strategic positioning, and new market creation

2/12/26 Leadership & Culture Create an environment for optimal sense of purpose, self-regulation and performance

12/1/27 Wikars Mikdsas Transform work attltudg by masterlng Growth Mindset, elevate your performance by
learning how to take pride & ownership

2/2/27 WETIE Gl SERUES Learn service strategy from the world’s best - Disneyland, Singapore Airlines, Ritz
Carlton & more.

23/3/27 The Lesders Playkiook Gain grounded understanding of the key principles of leadership, understanding why
people follow you and how to lead yourself?

27/4/27 Leadership & Change Reframe change, adapt effectively, and turn threats into opportunities for your team.

4/5/27 Leadership & Problem Solving Enhance clarity, decision-making, and complex problem-solving skills.

1/6/27 Leadership & Effective Learn to stand out with your message in a world of perfect pitches, by authentic story

Communication in the era of Al telling and being relatable.
6/7/27 Emotlor)al Intelligence & Conlict Understand, navigate, and regulate emotions in yourself and others.
Resolutions

3/8/27 Broductivity: & High Performance Learn to. manag‘e taske effectively by understanding how to prioritize, focus and strive
for continuous improvement.

2/9/27 The Art of Connection Build impactful professional relationships and high-value networks.

5/10/27 Climate Change & SUstainability Learn the cause, effect & so.lutlons to Climate Change. How your organisation can drive
change & harness opportunity.

2/11/27 Think Different Master creativity, strategic positioning, and new market creation

1/12/27 Leadership Biliare Build an environment rooted in a shared purpose—where employees are inspired to give

their best and build each other up.




Inspire Masterclass Series
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Overview

The Inspire Masterclass series is designed to empower leaders and executives to unlock
their full potential by mastering the human elements of high performance that often

determine the difference between good and extraordinary results.

What Makes This Series Unique:
Twelve carefully curated workshops, distilled from years of executive training and
leadership development, focus on the critical soft skills that drive sustainable success

specifically tailored to the Bruneian workplace and cultural context.

Complete Series Covers:
Leadership excellence, organizational culture transformation, change management,

relationship building, entrepreneurial mindset, high performance strategies, and sustainable

growth principles.

Who Should Attend:

Leaders, executives and ambitious professionals ready to distinguish themselves

through superior soft skills and human-centered leadership approaches.




Shaun Hoon is the founder of Curious

Mind, a platform to connect thought
leaders and change makers to
corporations and higher institutions to
inspire growth and foster opportunities.
His core business includes: corporate
training, youth development and
conferences, specializing in

sustainability, soft skills and leadership.

Prior to this, Shaun started Inspire and
Inspire Living Magazine to help readers
live better and strive for greatness (See
http://inspirebn.wordpress.com/). Centre
to Shaun’s life purpose is the ability to
bring the best out of people through

gquestions, observations and story telling.
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Shaun has written an e-book called
The Heart of Service. He also wrote
a book called My Life-My Career, on
the stories of resilience of over 20
top agents in AIA. For the past 7
years, Shaun has been focusing on
developing thousands of youth in
Brunei through Future Leaders
Academy Program (FLY), Green Day

and Youth Empowerment Summit.

Shaun is also the founding curator
of Global Shapers Bandar Seri
Begawan, an NGO arm of the

prestigious World Economic Forum.
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Participation Options

e Public Workshop:
o Enjoy individual bulk discounts for 5 or more
workshops over 12 months. Fully transferable
among colleagues.

e Corporate Workshop:
o Customized half-day and full-day interactive
workshops tailored to your organization.

e Resident Training:
o Build a continuous learning culture and upskill
your team regularly through our specialized
program.
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Date Topic Description No of Pax

24/11/26 Think Different Master creativity, strategic positioning, and new market creation

2/12/26 Leadership & Culture Create an environment for optimal sense of purpose, self-regulation and
performance

12/1/27 Wik Rers MiFdsat Transform work attltuFie by mastering G‘rowth Mlndse.t, elevate your
performance by learning how to take pride & ownership

2/2/27 W ClASS SEFvicE Lgarn service strategy from the world’s best - Disneyland, Singapore Airlines,
Ritz Carlton & more.

; Gain grounded understanding of the key principles of leadership,

s e understanding why people follow you and how to lead yourself?

27/4/27 Leadership & Change E:;t:me change, adapt effectively, and turn threats into opportunities for your

4/5/27 Leadership & Problem Solving Enhance clarity, decision-making, and complex problem-solving skills.

1/6/27 Leadership & Effective Learn to stand out with your message in a world of perfect pitches, by

Communication in the era of Al authentic story telling and being relatable.
6/7/27 Emotlor?al Inteiligence & Canfiiar Understand, navigate, and regulate emotions in yourself and others.
Resolutions

3/8/27 Broductivity 8 ik Bedormanss Learn tp manage ta}ske effectwely by understanding how to prioritize, focus
and strive for continuous improvement.

2/9/27 The Art of Connection Build impactful professional relationships and high-value networks.

5/10/27 Climate Change & SUstainability Learn 'Fhe cause, effect & solutions to.Cllmate Change. How your organisation
can drive change & harness opportunity.

2/11/27 Think Different Master creativity, strategic positioning, and new market creation

1/12/27 sealershi:& Gulure Build an environment rooted in a shared purpose—where employees are

inspired to give their best and build each other up.

Total No. of Courses Secured:




Public Workshops Bulk Reglstratlon (P.2)
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Public Workshop Bulk Registration

Please submit pages 1&2 of this bulk registration form to shaun@curiousmind.biz

Name of Organisation:

Contact Person:

Contact No:

Total Number of Courses Secured:

Total due:
Payment: BND (50% Deposit) or BND (Full Payment)
Prices
NGOTCAMSES. | by Payment Instructions
ecured
1 BND 200 Curious Mind Enterprise | Business
(1-4) Registration No.: P20017556
(55_9) BND 160
e Cheque to be made to Curious Mind
10 =i g Enterprise or
(10 - 14)
e Deposited direct to: Curious Mind Enterprise:
2 BND 120 BIBD Account: 00-001-01-0124344
Baiduri Account: 1300110470444
20 BND 100
(20 & Above)




Corporate Workshop

Y x

Half Day

e Duration: 3 hours
e Fee: BND 2,500 per Half Day Session
e Content: 1 Condensed Session of selected Topic

Full Day

e Duration: 6 hours

e Fee: BND 3,500 per Full Day Session

e Content: 1 Comprehensive Session on selected topic
or

2 Condensed Sessions of selected topic



Resident Tralnlng

Learning Cultu re Program
Half Day (3 hour)

e Package A: 5 Sessions
BND 1,875 / Session
e Package B: 10 Sessions & Above

BND 1,250 / Session

Full Day (6 hour)

e Package C: 5 Sessions
BND 2,625 / Session
e Package D: Above 10 Sessions

BND 1,750 / Session



Inspire Ma sterclass Series
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Think
Different

A Full-Day Workshop on Positioning, Sales Strategy,
and Scaling Unfair Advantages for
Ambitious Organisations




Think Different
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Synopsis

Learn Creativity with Purpose

This course is designed specifically to help businesses think outside the box, with the
practical goal of driving measurable sales growth by the end of the day. It is ideal for
marketing professionals looking to integrate frontline sales execution into strategic

brainstorming, and sales professionals wanting to understand the big picture to turn

market insights into revenue opportunities.

Highlight:

A core feature of the day is our Ideas Bundling Sprint, where participants learn how to

engineer innovative market solutions—progressing from combining unrelated everyday
products to pairing unexpected international brands. Rather than running purely
theoretical exercises, you will explore real-time, cross-industry collaborations with
fellow marketing professionals locally to spark genuine, high-value strategic

partnerships heading into 2027.

Who Should Attend:

Existing Leaders & Marketing Leads. Sales managers & professionals. Customer

Success & Service Leaders. Forward thinking organisations.



Think Different
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Key Objectives

Drive Strategic Innovation: Help businesses
« generate fresh ideas, market positioning, and
growth strategies heading into the new year.
Unlock High-Value Partnerships: Facilitate
/ strategic cross-industry alliances by
connecting decision-makers across a carefully

curated network.

Elevate Business Performance: Equip sales and

marketing professionals with differentiated

skill sets to increase productivity and drive

business growth.



Think Different
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Program Outline

PART 1:
e Discover the mindset and disciplines of a Creative Genius

e PART 2

e |[deas Bundling Sprint -Uncover new market opportunities by
combining unrelated products, brands, and strategic
organization partners.

PART 3
e The Buyer's Psychology: Understand why people buy and how
to decode customer motivation.

e The Superstar Sales Mindset: Cultivate the exact traits that
separate elite producers from the pack—audacity, relentless
persistence, sharp intuition, unshakeable confidence, and elite
follow-through.

e End-to-End Execution: Master the art and mechanics of
prospecting, pitching, and closing.
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Synopsis

Centered on the metaphor of getting "the right people on the bus," this workshop helps
organizations build a competitive advantage by helping them to reimagine an
environment on the bus with common purpose—a ride that not only protects the well-
being of its passengers, but actualizes their potential in return for their unwavering

commitment and loyalty.

Highlight

This workshop helps leaders and team members discover the "Why" behind building a
strong, positive culture, securing their buy-in and commitment as culture champions.
Drawing on insights from world-class organizations like Amazon, Pixar, Netflix, Microsoft,

and Starbucks, the session grounds these proven principles in relevant local contexts.

Who Should Attend:

Leaders, HR Managers, and professionals serious in building a strong culture by

understanding the hiring process and building the right environment for “A”

player to succeed.




Leadership § Culture
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Key Objectives

Highlight Talent as the Ultimate Advantage: Reiterate that
long-term organizational success hinges on recruiting,

nurturing, and retaining the right talent.

Cultivate a High-Trust Environment: Establish a practical
framework for psychological safety, open feedback,
continuous learning, and optimal team dynamics grounded

in genuine care and empathy.

Drive Accountability through Shared Purpose: Empower
leaders and team members to align personal potential with
collective goals, fostering strong ownership across all

levels.

Transform Lessons into Actionable Culture: Leverage real-

world case studies from global leaders to build actionable

strategies tailored to your team’s local operating context.

Who Should Attend:

Leaders, HR Managers, and professionals serious in building a strong culture by

understanding the hiring process and building the right environment for “A”

player to succeed.

SERIES



Leadership § Culture
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Program Outline

PART 1

Scenario Analysis

e Boarding the right players on the Striving Bus
e Boarding the wrong players on the Striving Bus

e Boarding the right player on the Struggling Bus

PART 2

e Defining (organisational) Success

e What is the “Excellence- Norm?”?

e How to build a safe and secured culture?

e How leaders align consistent behavior?

PART 3
® Culture of Growth vs Culture of Genius

e Case studies: Microsoft, Shell & Ritz Carlton



Winner’s Mindset



WINNER’S MINDSET

Synopsis

Winner’s Mindset helps individuals and teams win by building success from the ground up.
Businesses become unstoppable when employees have clear reasons, the freedom, and

the right tools to think and act like business owners.
Winner’s Mindset reshapes how your people think by answering key questions:

* What does it feel like to take true pride in what you create?
* Why should you treat the business as your own?

* How do you set a standard of excellence for yourself?

* How can you welcome feedback instead of fearing it?

e How do you stay strong and adapt in a fast-changing world?

e Most of all, why should you care?




WINNER’S MINDSET

Key Objectives

Attitude Transformation
e Shift from passive execution to proactive

engagement.

Application of Growth Mindset:
e Cultivate continuous curiosity and adaptability in

fast-changing environments.

Renewed Sense of Purpose:
e Reconnect daily tasks with meaning and long-term

fulfillments.

Adaptability:
e Eliminate resistance to change and embrace dynamic

challenges.

Self-Leadership Mastery:

e Gain the tools to manage your own focus,

accountability, and performance independently.



WINNER’S MINDSET

Program Outline

PART 1
e Understanding the difference between Mindset &
Intelligence
* Define Winning
e Mindset of a Winner:
o How Winners take Accountability, Pride & Feedback and
other characteristics that separates them from the

Fest.

PART 2

e How winners view failure?

e How to master rejection, repetition and continuous
improvement.

e How to develop your resilience muscles

PART 3

e Professionalism
o How to set high and consistent standards?
o How to take professional pride?

e Ownership

o How to think like an entrepreneur?
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World Class Service

Synopsis

Elevate your organization's performance by mastering the powerful connection between
exceptional service and sales excellence. This dynamic workshop reveals how world-class

organizations turn customer interactions into lasting loyalty and sustained revenue growth.

What You'll Master:
Discover the secrets behind organizations that consistently exceed customer expectations
and dominate their markets. You'll learn to decode what customers truly value, anticipate

their unspoken needs, and create experiences that transform prospects into advocates.

Outcome:
Leave with actionable frameworks, proven methodologies, and best practices from world-
class organizations that you can immediately implement to boost customer satisfaction,

increase retention, and drive measurable sales growth.

Who Should Attend:

Sales professionals, customer service teams, managers, and leaders committed

to building organizations renowned for both service excellence and sales

SUcCcCess.




World Class Service

Key Objectives

J To improve Sales by delivering
worldclass service.

/ To cultivate a mindset and
culture for service excellence for

your organisation.

« To harness the strategy to create
an environment for consistent

service excellence.



World Class Service
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Program Outline

PART 1:
e Understanding the Heart of Service
e What is World Class Service?

e Customers’ Expectations vs Outcome

PART 2:

e How to provide Unreasonable Hospitality?

e Case Studies from the World’s Best Service Organisations
o British Airways, Kempinski Hotel, Zappos

PART 3

e Professionalism & Environment for Service Excellence
e What is Professional Pride?

e How to create an environment for Service Excellence
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The Leader’s Playbook
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Synopsis

The Leadership Playbook begins with a clear, essential definition of a leader’s role,
keeping participants focused on their core objectives. The workshop then examines
the big picture of effective leadership by studying the shared traits, key
characteristics, and mindsets of exceptional leaders. Participants will explore why
people follow and master the fundamental prerequisite of leading others: leading
yourself first. Through interactive exercises, individuals will identify their unique

strengths, outline clear development goals, and discover how to exert influence and

lead without a title.

Who Should Attend:

Ambitious individuals, emerging leaders, and existing leaders looking to sharpen

their leadership skills.




The Leader’s Playbook
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Key Objectives

AN NN

Clarify Leadership Realities: Master the core
duties, trade-offs, and commitments required to
lead effectively.

Cultivate Self-Leadership: Build personal agency
and shift mindsets to lead oneself before leading
others,

Identify Unique Strengths: Uncover personal
leadership advantages and build targeted
development goals.

Lead Without Authority: Exert influence, drive
momentum, and show initiative regardless of
formal title or permission.

Inspire Future Growth: Energize individuals to
step up into leadership roles with confidence.



The Leader’s Playbook
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Program Outline

PART 1: The Anatomy of Great Leadership

e The Defining Habits of World-Class Leaders: Examining shared
characteristics, core mindsets, and key drivers of success.

e Clarifying the Core Role: Defining essential leadership duties to keep
leaders focused on high-impact objectives.

PART 2: Why we Follow?

e Uncovering the fundamentals of trust, connection, and followership.

e The 5 Levels of Leadership: Navigating the journey from positional
authority to lasting influence.

PART 3: Self-Leadership

e Mastering Self-Leadership: Identifying personal strengths and
development areas to build self-discipline and agency.

e Influence Without Authority: Practical strategies to lead, drive initiatives,
and make an impact regardless of formal title.
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Leadership § Change
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Synopsis

Master the art of thriving through change in today's rapidly evolving workplace. This

comprehensive workshop transforms how you and your organization approach,

embrace, and leverage change as a catalyst for growth and competitive advantage.

What You'll Discover:

Understanding the psychology behind change resistance is the first step to
breakthrough performance. We'll explore why our brains are wired to resist change, then
provide you with a proven toolkit to not just adapt, but excel during periods of

transformation.

Outcome:
Walk away with practical strategies, mental frameworks, and leadership tools that will
help you navigate change with confidence, inspire your team through transitions, and

position yourself as an invaluable asset in any evolving organization.

Who Should Attend:

Leaders, managers, and professionals who want to become change champions in

their organizations and advance their careers through adaptability.
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Key Objectives

« To help audience thrive in the face of
volatility, unpredictability, complexity
& ambiguity.
To reframe the mindset for change from
/ fear, uncertainty and doubt to
opportunities and optimism.

To help leaders lead better in going

through organisational change.



Leadership § Change
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PART 1:
e Uncovering the root causes of change resistance and how to

overcome them
e Discover why should you develop a capacity for change?

PART 2

e Building your "change muscles" through daily practice and
small experiments.

e Future-proofing your career and skillset for long-term
resilience.

e Strategies to reframe your relationships with uncertainty?

e How to mitigate risk and manage crisis?

e Understanding the 5 stages of grief

PART 3
e Leading organizational transformation: Insights from Airbnb's
evolution



Leadership §
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Synopsis

Become a leader your team can depend on by pairing innovative thinking with systematic
analysis. This critical workshop reveals the disciplines of high-performing individuals and

equips you with proven frameworks to tackle complex challenges with confidence.

Learn to break down complex issues into manageable parts and identify root causes across

any scenario.

Master critical and objective thinking to maintain clarity during high-pressure situations—

overcoming emotional bias.

Apply decision matrices to prioritize high-impact problems and delegate effectively. Finally,

discover the vital distinction between doing the right thing and doing things right.

Who Should Attend:

Professionals, managers, and leaders who want to enhance their problem-

solving capabilities, drive innovation, and become go-to people for solutions in

their organizations.




Leadership § Problem Solving
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Key Objectives
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First Principle Thinking: Break down complex, multi-faceted
problems into manageable components and identify underlying

root causes across any scenario.

Cultivate Objective Thinking Under Pressure: Develop
emotional discipline and critical clarity to analyze situations
objectively and make sound decisions without being clouded by

high-stakes stress.

Prioritize & Delegate with Decision Frameworks: Utilize tools
like decision matrices to differentiate high-priority challenges
from tasks that should be delegated, optimizing leadership
bandwidth.

Efficiency vs Effectiveness: Master the critical distinction
between operational efficiency (doing things right) and

strategic alignment (doing the right thing).

Drive Collaborative Solution-Building: Foster psychological
safety and team synergy to leverage diverse perspectives and

execute sustainable solutions effectively.



Leadershlp & Problem Solwng
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Program Outline

Part 1
e | earning How to think vs What to think
e How Elon Think - First Principle Thinking
Part 2
e How to solve complex problems?
e The 6 thinking hats
Part 3
e Setting priorities through the Decision Making Matrix

e Activity: Premorterm and Postmortem Analysis
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Leadership and Effective Communication

4 / — — ¥

INSPIRE "o = 0 %

Synopsis

High-quality content is merely the entry level requirement in the era of Al. Exactly
because of this, audience attention and trust have never been lower. Am | listening to the
voice and perspective of a genuine person, or bot-generated content without context or

emotion?

How do you stand out from the crowd when everyone is churning out flawless letters and

speeches?

This workshop helps you communicate authentically by rediscovering your voice and

telling your unique story—all while leveraging the powerful tools at our disposal.

Who should attend?

e Established Leaders: Executive and team leaders seeking to master persuasive communication across all

channels and digital platforms.

e Emerging & Rising Leaders: High-potential professionals wanting to unlock indispensable communication

skills to accelerate their leadership trajectory.



Leadership and Effective Communication
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Connect on a Human Level:
Understand etiquette, timing and nuances in business

communication across different media.

Understand the psychology of audience attention: learn
how to craft effective headlines to meet audience’s

curiosity.

Differentiate Your Message: Tap into your distinct voice,

perspective and story to stand out.

Master the Fundamentals of good writing: through

discipline, repetition and empathy.

Write, speak, and communicate with clarity, simplicity,

substance, brevity, and purpose.

Be memorable. Communicate with impact.



Leadership and Effective Communication
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Program Outline

PART 1
e The Fundamentals of Business Communication:

c The Why? The What? and The How?
e What makes a good content?

PART 2
e How to create better content?
e Understanding the Psychology of Attention

e How to ask good questions?

PART 3

e Communication etiquettes & Nuance
o Digital - Email, Social Media & Whats App
o Meeting & Public Speaking

PART 4
e Mastering Non Verbal Communication

o How to listen better and have Situational Awareness?



Emotional Intelligence

§ Conflict Resolution




Emotional Intellgience § Conflict Resolution

Synopsis

Transform your workplace by mastering emotional intelligence—the critical skill that enables you to
understand and manage your own emotions while effectively responding to others. This course equips you
and your team with practical emotional skills that enhance internal collaboration, strengthen leadership

effectiveness, and elevate customer service to create a genuine competitive advantage for your organization.

What You'll Master:
Self-Awareness: Learn how to recognize, understand, and accurately label your emotions as they arise. Self-
Regulation: How to express and manage your emotional responses constructively. How to lead authentically

by leveraging emotional intelligence to inspire and influence others and develop emotional fitness.

Learning Outcomes:
By the end of this course, you will be able to:
e Support colleagues and team members in developing their own emotional regulation skills
e Create psychologically safe environments that foster trust, collaboration, and high performance

¢ Use emotional intelligence to navigate difficult conversations and resolve conflicts constructively

Executives, managers, and leaders committed to building organizations with a

healthy culture and emotionally fit team environment.




Emotional Intellgience § Conflict Resolution
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Key Objectives

Understanding emotional intelligence

« and how it can contribute to your

personal and career success.

« Lead, Influence, and navigate through
difficult conversations and conflict to
foster trust, collaboration, and high

performance within your team.

« Develop a competitive edge for the
organisation with a highly emotionally

intelligent workforce.



Emotional Intellgience § Conflict Resolution

Program Outline

PART 1:

e Introduction to Emotional Intelligence

e Why is it important for your career and personal
success?

e Differences between High and Low EQ person

PART 2
e Understanding your feelings & other’s feelings
e How to lead with emotional intelligence?

PART 3
e How to be emotionally fit?

PART 4

e Conflict Resolutions

e [ce Berg Challenge

e Role playing activities

Understanding Non-Violent Communication
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High Performance § Productivily
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Synopsis

Transform your team's productivity and reignite their passion for excellence. This
intensive workshop equips leaders and executives with proven strategies to

achieve peak performance in today's demanding workplace.

What You'll Learn:

We begin with a fundamental shift in thinking: prioritizing what's essential before
optimizing how we work. Drawing insights from elite athletes' mindsets and
performance psychology, you'll discover how to cultivate professional pride that

drives exceptional results.

Outcome:
Leave with actionable frameworks and mindset shifts that will immediately
enhance your effectiveness and help you build a culture of sustained high

performance.

Who Should Attend:

Leaders, executives, and ambitious professionals ready to elevate their

performance and inspire their teams to achieve extraordinary results.




High Performance § Productivily
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Key Objectives:

J Develop Strategies to Improve Performance &
Productivity at Work.

/ Boost your Personal Capacity for Effeciency &

Effectiveness.
« Ignite your Passion for Work
/ Strengthen Individual Morale & Professional Pride.

J Consolidate Team Spirit and Culture.



High Performance § Productivily
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Program Outline

e Doing the right things vs doing things right

e How to set Priority?

e Developing laser-sharp focus in a distracted world

e Embracing productive urgency and strategic speed

e Case studies of the world’s elite sports performers

e I[mplementing Kaizen's continuous improvement philosophy
e Building a mastery mindset for long-term career growth

e Creating high-performance habits that stick
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The Art of Connection
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Synopsis

Master the essential skill that accelerates every aspect of your career: building authentic,

powerful connections. This comprehensive workshop goes far beyond traditional
communication training, equipping you with detail insights on how to effectively build trust and

confidence.

What You'll Master:
Discover how top performers leverage relationships as their secret weapon for productivity and
influence. You'll learn to expand your network strategically while developing the communication

competence that turns colleagues into collaborators and clients into advocates.

Outcome:
Transform how you connect with others through practical, immediately applicable tools to build
likability and win one’s loyalty. You'll leave with enhanced emotional intelligence, refined

communication skills to open yourself to new opportunities throughout your career.

Who Should Attend:

Professionals, leaders, and ambitious individuals who want to amplify their impact

through stronger relationships and more effective communication across all channels.

Sales consultants looking for new ideas to boost their network and establish loyal clients.




The Art of Connection
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Key Objectives

To learn how to establish new

/ relationships to expand your network
and new create opportunities.

/ To uncover the powerful productivity
hack of accomplishing a task more
effectively through others.

To learn how to influence others

<

through clear and thoughtful

communications.



The Art of Connection
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Program Outline

PART 1: Networking
e Why is Networking Important?
e How to Network to the Top
e Mastering the Fine Art of Small Talk

PART 2: Relationships
e How to build meaningful and lasting relationships
o Trust, Likeability, Empathy & Gratitude

e Developing Emotional Intelligence @ Work

PART 3: Difficult Relationships
e How to work with difficult people?

e How to have difficult conversation?
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ynopsis

Demystify the climate crisis and discover your role in building a sustainable future. This
essential workshop transforms complex climate science into actionable insights, revealing
both the urgent challenges we face and the unprecedented opportunities for innovation and

leadership.

What You'll Understand:

Cut through the noise and gain crystal-clear insight into climate change fundamentals. You'll
explore the science, timelines, and targets that drive global action, while discovering
practical ways to contribute to solutions both personally and professionally in an applicable,

simple and lay-person context.

Outcome:
Leave with a comprehensive understanding of climate science, practical sustainability
frameworks, and a clear vision of how you can contribute to solutions while potentially

building your career or business around the greatest challenge and opportunity of our time.

Who Should Attend:

Business leaders, entrepreneurs, sustainability professionals, and anyone

seeking to understand climate change and capitalize on the opportunities within

the green transition.
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Key Objectives

J To understand the fundamental facts about
Climate Change:

e Why the Emergency?
e What are the Causes, Effects &

Solutlons?

To identify the roles & responsibilities that

inidividuals and organisations can play to

impact Climate Change.

To identify business opportunities while

being a part of the solutions for the

sustainability drive.
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Program Outline
Part 1:

e Climate Change Emergency & Timeline

e What is Green House Gas Effect and the Key Contributor to Global

Warming?

e What is Sustainability?
Part 2

e Understanding Waste

e Brunei’s Waste Situation

e The Impact of Plastics
Part 3

e What is ESG?

e Why should businesses care?

e [nnovative Sustainable Solutions - Trends & Discoveries

e Business Opportunities in Sustainability

o Recycled Art & Fashion, Packaging, Building Materials, Clean
Energy & Food Waste

e Opportunities in Circular Economy
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More Information

Call: 7174286
Email: Shaun@curiousmind.biz

website: www.CuriousMind.biz



